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According to the latest research, more than 64% of all Americans used nutritional supplements in 2003.
While the tremendous growth in the marketplace cannot be expected to continue, nutritional supplementation
has gained a foothold in the mind and medicine cabinets of the consumer for those looking for safer alternatives
and complementary strategies in the quest for better health.

The combined sales figures for all types of nutritional supplements was 16.8 billion US dollars in the year
2000-the latest figure available. The specific types of nutritional supplements for which data was available
includes: vitamins, herbals and botanicals (AHCC and GCP fall in this category), meal supplements, specialty
supplements, sports nutrition products and minerals.

The latest trend to emerge is the industry surrounding low carbohydrate dieting. With the increasing
popularity of The Hamptons Diet, The South Beach Diet and the still popular although declining rapidly, Atkins
Diet; this is a category that is not going to diminish any time soon, although it is estimated that only 7% of the
US population is currently on a low carbohydrate diet; whereas the figure in January was 9%. However, this
may be somewhat misleading as figures for those who are dieting are traditionally highest in the winter months.

The history of nutritional supplementation from that of a fringe movement to one of mainstream is an
important corollary to the low carbohydrate movement. What was once seen as outside the box is now fully
established in the mainstream community. Increasingly, major medical centers throughout the United States are
establishing integrative medicine departments to handle the onslaught of medical research and interest from the
population.

Alternative or complementary medicine in the United States is still in its infancy but is growing rapidly as
the science catches up to the interest. Many nutritional supplement companies, in order to distinguish
themselves in the very crowded field are funding research which will allow them to make claims. The Federal
Trade Commission which governs advertising to consumers is very closely watching the next steps that the
nutritional supplement industry is taking.

This next step which is the scientific step should include both mainstream and alternative communities, but it
is necessary to understand that the paradigm for examining nutritional supplements must be different from

those that govern traditional drug research.

The nature of these many multifaceted positions on the complex issues surrounding the current and future
state of nutritional supplementation in the United States will be discussed.
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